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Aim 

· To investigate the effectiveness of media awards programmes in improving public perceptions of social care

Objectives

· To explore how media award programmes are funded and managed

· To investigate the sustainability and outcomes of awards programmes

· To determine if SCIE’s objectives could be effectively advanced by hosting a media award programme 

· To make recommendations how SCIE might proceed in this area

Outputs: Internal report 
Context

Public perceptions of social care are almost uniformly terrible. The general public regards only journalists, traffic wardens and estate agents less favourably
.  Users of social care services are commonly seen as among the most stigmatised and excluded members of society. Work in the social care sector is perceived by the general public as an extremely demanding, stressful with poor levels of pay, status and opportunities for promotion. Working in the sector is therefore not seen as an attractive career prospect especially by young people and men
. 

The media is considered to be the single most important factor shaping public perceptions of social work and social care.
 Over the last decade reporting of social care issues has been almost unrelentingly critical
. 

Research has identified two equally unedifying media stereotypes of social workers: Woolly minded, indecisive, ineffectual, incompetent wimps, who are a major threat to children’s safety and authoritarian, bullying, bureaucrats, who speak in a chilly jargon and are engaged in legalised baby snatching
.  

The situation is compounded as journalists and social care staff/users co-exist in an atmosphere of mutual mistrust, misunderstanding and suspicion. Social workers perceive journalists as ill informed, biased, scaremongering and politically hostile. Journalists view social workers as secretive, speaking in unintelligible jargon and lacking an understanding of how the media works
. 

In order to improve public perceptions of social care it is vital to innovatively and effectively engage the media. One simple method of achieving better mutual understanding between the diverse worlds of social care and the media maybe by organising a media award programme. An outcome of a better understanding between the worlds of social care and the media is likely to be an increase in more sympathetic media representations. Many other agencies operating in a range of related areas have developed such programmes with the objectives of building better relations with the media as well as increasing and rewarding responsible coverage.

Background

In the field of health and social care there are a plethora of awards programmes. These programmes offer numerous opportunities for stakeholder involvement including making nominations, serving on short-listing/judging panels and attending award events. The programmes fall into two main groups;

1) Media awards

Media awards seek to encourage good practice in the media by rewarding and acknowledging broadcasters and journalists for good representation of social issues in their broadcasts or publications. Examples include: The Mental Health Media awards (MHMA)
 which reward television and radio programme makers who represent mental health issues responsibly. MHMA attracts sponsorship from across the mental health sector and is in its 11th year. The CRE established the Race in the Media Awards (RIMA) 
 in 1992 to encourage informed coverage of race relations across all media in the UK. RIMA is an established part of the media landscape attracting hundreds of entries from television, radio, advertising, print and online. RIMA is self-supporting with extensive sponsorship. Amnesty International’s Media Awards
are in their 14th year. The awards recognise excellence in human rights journalism, in particular that which raises the UK public’s awareness of human rights issues. 

2) Practice awards
Practice awards seek to reward good practice by organisations or in some cases individuals. For example the topps Accolades organised jointly with Care and Health magazine. “The Accolades celebrate the success of social care employers and training providers in modernising workforce development”
. “The Charity Awards
 recognise and celebrate excellence in the leadership and management of charities. Highlighting charities’ management achievements helps to spread good practice throughout the sector, and draws attention to the talent and expertise being brought to bear on voluntary activity in the UK.” “The annual Health and Social Care Awards are the most important opportunity within the NHS and social care to identify, recognise and reward excellence in the provision of care at the frontline. 

Now in their fifth year, the Awards offer NHS and social care staff the chance to highlight all that is best about the work they are doing each and every day.”

Despite awards being fairly common across social care, very little is known about the impacts of these programmes. What are the outcomes of award programmes in both motivating and informing the social care sector and  reaching a wider general audience. 

This project will focus primarily on media awards however some evidence from practice awards may also be taken into consideration.

The project will aim to answer the following questions

· What is good practice for media awards programmes, how should they be funded, managed and  publicised? 

· Do media award programmes represent good value for money?

· What benefits could SCIE expect organisationsally and in terms of impoving public perceptions of social care by running a media award programme? 

· Is there a niche area in which  SCIE  could gainfully operate a media award programme? 

Project outline

The project will be in three phases

1. Scope of evidence by SCIE scoping team including compiling a list of key contacts in awards field

2. Telephone and face to face interviews of key contacts (external consultant)

3. Production of a short report and  recommendations (external consultant)

Outputs: Internal report

Risk: Media awards are not found to be viable for SCIE

Quality control:  There will be an independent assessor to review the work. SCIE’s Participation Reference Group will also see it.

Budget: 10K  (Consultant  25 days at £300 per day plus expenses)
 

Duration: 9 months
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